


New African Woman
The award-winning bi-monthly New African Woman is the only 
international women’s publication covering the entire African continent 
and its diaspora. Since its launch in 2009, the magazine has become a 
must-read and is the only pan-African women’s magazine distributed 
globally. 

New African Woman offers intelligent, in-depth and inspirational 
features and news on a diverse range of issues that truly speak to and 
resonate with the modern African woman while celebrating the African 
woman’s diverse accomplishments and aspirations in all spheres.

The New African Woman is published by &HER MEDIA 
GROUP - an all-female publishing and communications 
group, which took over the popular title from 
IC Publications, its former publishers of 10 years.



OUR STORY SO FAR...

Since 2009, the NAW has 
interviewed and featured some of 
the world's and Africa's most 
influential African women in 
diverse fields: from politics, 
public service, the creative and 
entertainment industries. civil 
society and sport. To mention a 
few, they include  UN Nations 
Deputy Secretary-General Amina 
J Mohammed, the inimitable 
Chimamanda Ngozi Adichie, 
actresses including Oscar winner 
Lupita Nyong'o, Thandiwe 
Newton, Danai Gurira; Film 
Director Amma Asante, 
Nollywood's Genevieve Nanji, 
Omotola Jalade Ekeinde; popular 
singer and activist Angelique 
Kidjo, South Africa's Lira and 
Simphiwe Dana and many more.
Print Editions have been 
distributed across English 
speaking countries in Africa, the 
US, Europe and the Caribbean.



A Glimpse into NAW

Inspirational Editorials: Style and Substance 

At New African Woman, we go beyond beauty and fashion with hard-hitting and inspirational editorials about women who excel in fields that matter and 
empower the continent and issues that matter to the African woman worldwide. 





Tell your story

I
n a continent still regarded 
largely patriarchal, prompting its 
leading policy-making body the 
African Union, to declared 2015 
“The Year of Women’s Empower-

ment”, points to how far Africa is yet to go 
to achieve gender equality. Although strides 
have been made in recent years with more 
women climbing the ladder particularly in 

rate worlds remain mainly masculine.
But while many corporate giants are still 

some up and coming corporations such as 
Bank M, nascent as it may be in the Tan-
zanian banking industry, is already leading 
the way and showing others how gender 
parity makes good business sense.

“Bank M does not play lip service on the 
issue of gender parity. It is a matter of policy 
conviction for us,” Jacqueline emphatically 
tells New African Woman when we caught 
up with her during her whistle-stop visit to 
London recently. 

As a Senior Vice President Jacqueline 
is part of the 33% that make up Bank M’s 

week. 
Jacqueline beams with pride when she 

tells us that Bank M has also become “the 
preferred bank” in the Tanzanian market. 
“We are also the only African bank offering 
Service Standard Guarantee (SSG) – a com-

within the time we have promised to deliver 
the service, with the same standards of care 
we promised for delivery. If we fail to, we 
compensate a client at a pre-agreed rate. 
That is how committed Bank M is to its cli-
ents. We have achieved a lot and are proud 
of our achievement in this short time. We 
dream big and refuse to be copycats and 
hence we set ourselves very high bench-
marks to achieve.”

It is probably due to such zeal and com-
mitment to high standard services that 
Bank M financial figures become of interest 
to note.

 “Our total assets are above $350mil-
lion, profits stand at $10million and loans 

But as the old saying goes, money trav-
els and can travel far. And indeed some of 
Bank M’s finances have indeed travelled 
to some laudable charitable deeds through 
the bank’s Corporate Social Responsibility 
initiatives. 

Its CSR policy dubbed Money.at.HerArt 
is an admirable focus on four main must-
support areas in Africa today: education, 
community health, environment and the 
arts industry.

“Our CSR goes beyond philanthropy. 
Ours is about ensuring impact and sustain-
ability. And to ensure this we have part-
nered with reputed organisations such as 
the Rotary Clubs of Dar es Salaam, AMREF 
Health Africa, Hassan Majaar Trust, The 
Benjamin Mkapa HIV/Aids Foundation 
and the Tanzanian Ministry of health 
among some,” she says

So far, on a medium to long term stra-
tegic planning of between 3 -5 years, the 
bank’s CSR with its partners, has seen the 
planting of more than 20,000 trees, train-
ing and equipping of midwives and doctors 
in rural areas, the provision of over 50,000 
schools desks. The list goes on.

With plans to expand into a regional 
bank by 2017, more is yet to come for Bank 
M.  And holding trueto its gender balance 
and CSR commitments, will be of of its 
defining moments now and for posterity. 

senior female management staff, from the 
assistant vice president level and above. 
Formed only in 2007, Bank M has already 
achieved a 50:50 male:female ratio – a feat  
many long established banks in Africa are 
yet to catch on.

“ Within the corporate industry in 
Tanzania we are slowly beginning to see 
progression towards the empowerment of 
women. But at Bank M, we are proud that 
we managed to achieve a 50:50 gender bal-
ance in 2012 and we are keen to keep it that 
way although we know that sometimes there 
can be a challenges, for example if a female 
employer has to go on maternity leave. Our 
commitment is however intact and all our 

pursue career advancement and progression 
the Bank offers,” she says.

Through her own progression, the 
mother of two sees herself as a perfect exam-

Bank M’s commitment to empowering its 
female employees. As one of the founding 
staff members, she started as Head of Cash 
Management back in 2007, rising through 

the ranks by taking on additional respon-
sibilities and career enhancing initiatives 
offered by the bank. She topped up by taking 
up university degree studies to a masters 
level.

“With Bank M the sky is the limit to 
career growth for anyone. In most Banks 
women are usually just bank tellers or Bank 
clerks. That is ok because that is where all of 
us started from. But Bank M gives women 
other opportunities to grow. Currently 33% 
of the female workforce in the Bank hold 
senior positions and we also have a lot of 
middle managers. At branch level half of the 
managers are also female,” she says with a 
tone of pride.

Formed only 8 years ago, as a Corporate 
and Investment Bank targeting the  high-
end mid-market and corporate enterprises 
in Tanzania, Bank M has achieved major 
strides right from its embryonic years.  As of 
2015, Bank M is now ranked among the top 
10 banks in Tanzania out of the country’s 55. 

It is also currently the first African bank 

With in-depth knowledge of 
the continent, its nuances and 
complexities, editorial expertise 
and extensive networks, and as 
the leading publication in its 
field, New African Woman is 
well-positioned to produce and 
shape content in the form of 
advertorials and special reports to 
reach your target clientele.

Our editorial, creative, marketing 
and sales teams work together 
from the point of ideation 
through concept and production, 
to create insightful and intriguing 
reports, which fulfil the brief 
while adhering to the editorial 
style.

Our past productions include 
reports on Women in Small 
Scale and Artisanal Mining 
commissioned by the African 
Union and UNECA, advertorials 
for Tanzania’s Bank M and Access 
Bank Ghana.

STRATEGIC   PARTNERSHIPS
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STRATEGIC PARTNERSHIPS

TELL YOUR STORY.  
THEY DID.

CONTACT: naw@nawmagazine.com
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SPEAKING IN FIGURES
T O TA L  R E A D E R S H I P  9 6 , 0 0 0 The New African Woman 

Reader Profile 

76%
of NAW readers are aged 
between 20-50

55%
of NAW readers have discovered the 
magazine on social media 

• Trailblazers, ground breakers, game
changers

• Affluent and influential
• Well-educated, well-connected and

well-travelled
• Part of the corporate, business and

professional elite
• Style savvy, beauty conscious with an

impeccable taste in lifestyle
• Positive contributors to Africa

The New African Woman 
Reach 

5
people on average who will see 
each copy of NAW

150
NAWForum guests

40,000+
participants at key partner 
events across the globe 

195,000+
social media followers
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IN AFRICA

SPECIAL EDITION

IS THE CONTINENT GETTING IT RIGHT?
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NAW Forum and Awards

New African Woman Forum 
launched in March 2016 aims 
to bring together leaders from 
business, academia and civil 
society, as well as key decision 
makers from the public and 
private sectors in a bid to find 
innovative solutions and 
strategies to attain gender 
equality and enable a 
sustainable transformative 
growth in Africa. 

The Forum is accompanied by 
the New African Woman 
Awards, a gala cocktail dinner 
to recognise women 
leadership and excellence on 
the continent. 



NAW FORUM &AWARDS 

The event also � 
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honour, celebrat. 
and recognize � 
game-changing %'. 
Women of the Year, 
with the New African 
Woman Award for 
Leadership and 
Excellence, with a 
special focus on 
Women­
Empowering-Women. 
We look forward to 

working with you in 
not too distant a 
future. 



The New African Woman. &HER Media Group. 20-22 Wenlock Place. London N1 7GU. Tel +44 (0) 20 3582 1694 EMAIL: 
NAW@NAWMAGAZINE.COM
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